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Visual frames, now given much more research attention than in previous eras, are still under
analyzed for their full persuasive potential. This is because they are almost always connected to
verbal frames (text or spoken words) in news, on social media, or in video. Studies of visual memes,
multimodal communication, and news rarely consider visual influence separate from the inexorable
weight of words. Indeed, images are too often labeled with captions, headlines, and narratives before
viewers even have the opportunity to assign their own meaning before being told what to think. In
this sense, visuals are easily compromised by textual framing. This paper surveys the results from
several original studies of visual framing across topics, modalities, and time to ask what news images
of candidates and issues can mean when freed from textual interpretation or suggestion.
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