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Abstract

The next refreshment sample of the Swiss Household Panel (SHP_IV) is scheduled to start
in 2020. While until now, the dominant mode of interview has always been telephone
interviewing, concerns regarding increasing costs and decreasing response rates have
prompted the SHP to explore alternative modes of interviewing. A promising alternative
mode is online interviewing (CAWI). To test the ways in which offering web as an
alternative mode affects response rates, sample composition and measurement, the SHP
mounted a two‐wave pilot study in preparation of its fourth refreshment sample,
incorporating a mixed mode experiment over two waves (2018 and 2019). This talk
provides an overview of the first wave of the two‐wave pilot for the SHP_IV and covers
the design, fieldwork and first results of the first wave in terms of response rates, sample
composition and measurement quality.
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