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1. What is published? 

2. What is missing?

3. Examples of my own research

Content
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Meta-analyses in Business Research 
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Does x increases 
Performance y?

4

Year Citations Title Key-Constructs

2001 877 Relationship of core self-evaluations traits-self-esteem, generalized self-efficacy, locus of control, and emotional 
stability-with job satisfaction and job performance: A meta-analysis

self-assessment/job
satisfaction/performance

2003 680 Corporate social and financial performance: A meta-analysis social/financial performance

2003 670 Task versus relationship conflict, team performance, and team member satisfaction: A meta-analysis conflict/team
satisfaction/performance

1985 658 A meta-analysis and conceptual critique of research on role ambiguity and role conflict in work settings role ambiguity/conflict

2000 613 A meta-analysis of antecedents and correlates of employee turnover: Update, moderator tests, and research 
implications for the next millennium

employee turnover

2001 566 The role of justice in organizations: A meta-analysis org. justice

2005 565 Consequences of individuals' fit at work: A meta-analysis of person-job, person-organization, person-group, and 
person-supervisor fit

job-fit

1988 440 The Theory of Reasoned Action: A Meta-Analysis of Past Research with Recommendations for Modifications and 
Future Research

behavoiral attention/performance

1982 438 Innovation characteristics and innovation adoption-implementation: A meta-analysis of findings innovation

1984 415 A review and meta-analysis of research on the relationship between behavioral intentions and employee turnover employee turnover

2002 408 The nature and dimensionality of organizational citizenship behavior: A critical review and meta-analysis organizational citizenship behavior

1982 369 Validity of Self-Evaluation of Ability: A Review and Meta-Analysis self-assessment/ratings

2002 365 Business-unit-level relationship between employee satisfaction, employee engagement, and business outcomes: A 
meta-analysis

employee satisfaction/firm 
performance

2000 357 Toward an integrative theory of training motivation: A meta-analytic path analysis of 20 years of research employee motivation

1988 353 A Meta-analysis of Self-supervisor, Self-peer, and Peer-supervisor Ratings self-assessment/ratings

2002 346 Five-factor model of personality and job satisfaction: A meta-analysis personality/job satisfaction

2001 340 Customer satisfaction: A meta-analysis of the empirical evidence customer satisfaction
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o Effect sizes

– Bivariate correlation and scale reliability

– Hunter and Schmid Artifact Adjustments

o Analysis

– Mean comparison of sub-groups

– Q-test for within-study-heterogeneity reduction

o File-drawer problem

– Calculation of the number of additional unlocated
studies needed to cause the correlation to decrease 
to a minimal critical level or zero

Methods inspired by 
Psychological Research
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o Objective measurements, e.g. profit 
– Hunter and Schmid is only valid for 
questionnaire data with latent 
constructs

o Cross-sectional or longitudinal data 
with many control variables and 
heterogeneous samples  
– Bivariate correlations are only valid for 
laboratory and field experiments

o Same data sources (e.g. Reuters) and 
dominant theories (e.g., P-A-theory, 
efficiency)
– Publication biases do matter

Meta-Regressions and 
Publication Bias
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o Go beyond gap spotting

– “in the literature we find diverse results 
on xy … how big is the overall effect 
xy?”

o Theory, ideology or publication 
pressure drives publication bias

o Combination of meta-analysis with 
other research methods to support your 
theory

Innovative research questions

8
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1. Pay-for-Performance increases 
work effort.

2. Pay-for-Performance for CEOs increases 
company performance.

3. Win-Win! Corporate Social Performance increases 
Corporate Financial Performance.

Prominent Success Stories in Business 
Research

10
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Meta-Analysis on field experiments

11

Weibel, A., Rost, K., Osterloh, M. (2010), Pay for Performance for the Public Sector – Benefits and (Hidden) 
Costs, Journal of Public Administration Research and Theory, 20(2), 387-412.
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Validation by Vignette Experiments 

Weibel, A., Rost, K., Osterloh, M. (2010), Pay for Performance for the Public Sector – Benefits and (Hidden) 
Costs, Journal of Public Administration Research and Theory, 20(2), 387-412.
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Overall Effects

14

Rost, K., Osterloh, M. (2009), 
Managementfashion Pay-for-

Performance for CEOs, 
Schmalenbach Business Review 

(sbr), 61(4), 119-149.
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Effects dependent on Time

Rost, K., Osterloh, M. (2009), 
Managementfashion Pay-for-

Performance for CEOs, 
Schmalenbach Business Review 

(sbr), 61(4), 119-149.
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Swiss data

16

Rost, K., Osterloh, M. (2009), Managementfashion Pay-for-Performance for 
CEOs, Schmalenbach Business Review (sbr), 61(4), 119-149.
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Swiss data

17

Rost, K., Osterloh, M. (2009), Managementfashion Pay-for-Performance for 
CEOs, Schmalenbach Business Review (sbr), 61(4), 119-149.
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Meta-Analysis on Meta-Analyses (1)

19

Rost, K, Ehrmann, T. (2013), 
Reporting Biases in Positive 
Research Paradigms in 
Management: The Example of Win-
Win Corporate Social 
Responsibility, forthcoming: 
Business & Society.
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Rost, K, Ehrmann, T. (2013), 
Reporting Biases in Positive 
Research Paradigms in 
Management: The Example of Win-
Win Corporate Social 
Responsibility, forthcoming: 
Business & Society.

Meta-Analysis on Meta-Analyses (2)
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Rost, K, Ehrmann, T. (2013), 
Reporting Biases in Positive 
Research Paradigms in 
Management: The Example of Win-
Win Corporate Social 
Responsibility, forthcoming: 
Business & Society.

Meta-Analysis on Meta-Analyses (3)
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Rost, K, Ehrmann, T. (2013), 
Reporting Biases in Positive 
Research Paradigms in 
Management: The Example of Win-
Win Corporate Social 
Responsibility, forthcoming: 
Business & Society.

Meta-Analysis on Meta-Analyses (4)
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Drivers of “Effect Sizes” 
resp. of Publication Biases

23

Rost, K, Ehrmann, 
T. (2013), Reporting 
Biases in Positive 
Research Paradigms 
in Management: 
The Example of 
Win-Win Corporate 
Social 
Responsibility, 
forthcoming: 
Business & Society.


